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ARTICLE INFO ABSTRACT 

The term motorcar has formerly also been used in the context of 
electrified rail systems to denote a car which functions as a 
small locomotive but also provides space for passengers and 
baggage. These locomotive vehicles were often used on suburban 
routes by both interurban and intercity railroad systems. Cars 
are equipped with controls used for driving, parking, and 
passenger comfort and safety. New controls have also been 
added to vehicles, making them more complex Most cars in use 
today are propelled by an internal combustion engine, fueled by 
deflagration of gasoline (also known as petrol) or diesel. Both 
fuels are known to cause air pollution and are also blamed for 
contributing to climate change and global warming. Vehicles 
using alternative fuels such as ethanol flexible-fuel vehicles and 
natural gas vehicles are also gaining popularity in some 
countries. 
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INTRODUCTION 

Honda has been the world's largest motorcycle manufacturer since 1959, as well as 
the world's largest manufacturer of internal combustion engines measured by volume, 
producing more than 14 million internal combustion engines each year. Honda became the 
second-largest Japanese automobile manufacturer in 2001. The first complete motorcycle, 
with both the frame and engine made by Honda, was the 1949 D-Type, the first Honda to go 
by the name Dream. Honda Motor Company grew in a short time to become the world's 
largest manufacturer of motorcycles by 1964 in 2013, Honda invested about 5.7% of its 
revenues in research and development. Honda created an innovative marketing campaign, 
using the slogan “You meet the nicest people on a Honda.” In contrast to the prevailing 
negative stereotypes of motorcyclists in America as tough, antisocial rebels, this campaign 
suggested that Honda motorcycles were made for the everyman. 

1.1 Objectives of The Study 

• To study the knowledge source and preferences of the Honda Amaze Car. 
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• To study the price level of the Honda Amaze Car 

MATERIALS AND METHODS 

The current study is descriptive in nature. Descriptive study is fact-findings 
investigation with adequate interpretation. It is the simplest type research. As it has focus 
on particular aspect or dimensions of the problem studied. It is designed to gather 
descriptive information and provides information for formulating more sophisticated 
studies. The total sample size of 130 respondents has been taken for the study, using adhoc 
method of sample size selection. 

RESULTS AND DISCUSSION 

Percentage analysis of the respondents’ opinion revealed that, the 62.3% of the 
respondents are familiar through advertisement to know about Honda Amaze Car (Table 1). 
The Table 2 shows that 54.6 % of the respondents opined that Honda Amaze Car is Highly 
Satisfied towards the performance. Table 3, indicates that 76.2% of the respondents are 
affordable with the price of Honda Amaze Car. 

Table - 1: Medium of Knowledge of the Respondents about Honda Amaze Car 


Medium of Knowledge 

Frequency 

Percent 

Advertisement 

81 

62.3 

Relations 

30 

23.1 

Friends 

19 

14.6 

Total 

130 

100.0 


Interpretation 

It is concluded that 62.3% of the respondents are aware of the Honda Amaze Car 
from advertisements, 23.1% are from their relatives and 14.6% of the respondents are 
through friends. 


Table - 2: Respondent’s Opinion about Honda Amaze Car towards the 
Performance 


Opinion about Honda Amaze Car 

Frequency 

Percent 

Highly Satisfied 

71 

54.6 

Satisfied 

42 

32.3 

Neutral 

3 

2.4 

Dissatisfied 

5 

3.8 

Highly Dissatisfied 

9 

6.9 

Total 

130 

100.0 


Interpretation 

The above table shows that 54.6% of the respondents are Highly Satisfied towards 
Honda Amaze Car, 32.3% of the respondents are satisfied with Honda Amaze Car, 6.9% are 
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Highly Dissatisfied about the performance, 3.8% are dis satisfied and 2.4% of the 
respondents are neutral about the opinion of the performance of the Honda Amaze Car 


Table - 3: Respondent’s Opinion About Honda Amaze Car Price Level 


Price Level 

Frequency 

Percent 

High 

20 

15.4 

Affordable 

99 

76.2 

Low 

11 

8.5 

Total 

130 

100.0 


Interpretation 

It is concluded that 76.2% of the respondents feel that Honda Amaze Car price is 
affordable, 15.45% of the respondents feel that high and 8.5% of the respondents are 
feel low with the price of the Honda Amaze Car. 


Table - 4: Weighted Average Analysis for the Factors that Influenced You to Buy 
the Car 


Factors 

7 

6 

5 

4 

3 

2 

1 

Weighted Average 

Prestige 

19 

17 

14 

19 

17 

20 

19 

3.848 

133 

102 

70 

76 

51 

40 

19 

Cost 

16 

20 

16 

19 

17 

17 

20 

3.768 

112 

120 

80 

26 

54 

34 

20 

Comfort 

15 

22 

17 

18 

16 

20 

17 

3.992 

105 

132 

85 

72 

48 

40 

17 

Mileage 

17 

18 

15 

19 

15 

20 

21 

3.872 

119 

108 

75 

76 

45 

40 

21 

Appearance 

17 

18 

15 

17 

18 

19 

21 

3.864 

119 

108 

75 

68 

54 

38 

21 

Brand name 

18 

19 

13 

22 

18 

19 

16 

3.84 

126 

114 

65 

58 

54 

38 

16 

Quality 

16 

20 

16 

19 

17 

17 

20 

3.568 

112 

120 

80 

26 

54 

34 

20 


Interpretation 


From the table we infer that comfort with weighted average of 3.992, mileage with 
weighted average of 3.872, appearance with weighted average of 3.864, prestige with 
weighted average of 3.848, brand name with weighted average of fifth, coat with weighted 
average of cost, and quality with weighted average of 3.568. 
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FINDINGS 

V Most (42%) of the respondents are said comfort on opinion about factors 
influenced to buy Honda Amaze Car. 

V Majority (74%) of the respondents are using diesel car. 

V Most (59%) of the respondents are spend above Rs.6000 on fuel per month. 

V Most (51%) of the respondents are said likely to recommend Honda Amaze Car to 
friends and relatives. 

4.1 Weighted Average Analysis 

V It is found that comfort with weighted average of 3.992, mileage with weighted 
average of 3.872 

SUGGESTIONS 

1. More promotional activities like contest and trade mela can be taken. 

2. Extra luxury features can be added. 

3. Can improve the millage of the car 

CONCLUSION 

Hence in this digital world, car is no longer a luxury. Cars are equipped with 
controls used for driving, passenger comfort and safety, normally operated by a combination 
of the use of feet and hands, and occasionally by voice on newer cars. Modern cars' controls 
are now standardized, such as the location for the accelerator and brake, but this was not 
always the case. The growth in the population of India and the increasing number of middle 
class consumers has attracted the attention of car manufacturers and marketers. Since the 
car was first invented, its controls have become fewer and simpler through automation. 
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